Special Event Experience

Alexandra has promoted numerous special events, including press conferences, seminars, a presentation featuring a Nobel Peace Prize winner, a forum on bio-terrorism, community health fairs, safety fairs, annual fashion shows, a dance contest for lower limb amputees, food and ethnic festivals, and dozens of other events.  She has promoted races, dog shows, speech tournaments, grand openings, inaugurations, building dedications involving federal senators, and anniversary celebrations.

Alexandra’s special event experience started when she and three other students at the University of Houston entered a public relations contest sponsored by the Public Relations Society of America and Levi Strauss, Inc.  Their job was to promote Levi’s corduroy slacks to 16-24-year-olds. Once the team submitted a 20-page proposal outlining ways to promote Levi’s corduroy slacks, they, along with 24 other semi-finalist schools in the contest, were given $600 to stage six special events over a six week time period. 

Unlike most campuses, the University of Houston catered to much older, non-traditional students, so the team knew they had to turn to a community spread out over a 60 miles radius to reach their target audience, and stretch their $600 over that distance.  They also had to promote corduroy slacks in October and November, when Houston temperatures peaked daily at 84 degrees.

After selecting a CORDinating Classics theme, they staged a fashion show with 12 dancing models at an upscale department store, a photo shoot with professional models wearing their corduroy slacks -- “fashion classics” -- against the backdrop of one of America’s 10 most classic cars, the 1937 CORD automobile, and a contest where the most photogenic couple wearing Levi’s corduroys at the hottest club in Houston for young teens could win a donated prize of a modeling portfolio valued at $1,450.  Their most ambitious special event was a Levi’s ChORDS Contest which allowed aspiring singers and rock groups in town to use their vocal ChORDS in the team’s promotion of Levi’s CORDS to benefit a non-profit organization, Big Brothers/Big Sisters.

The team knew nothing about organizing a rock concert, but learned quickly.  They negotiated a much-reduced rate to rent THE most popular over-21 nightclub in town. They created radio and television public service announcements to publicize entry to the event. They solicited the support of music editors from the daily newspapers in town, along with the editor of an underground music newspaper and two v-jays from MTV, to serve as judges.  They also convinced a production house in town to donate a professionally made music video to the first place music winner, and obtained a promise from MTV to air the video at least once.  

What were the results?  In all, the team parlayed its original $600 into $37,000 worth of in-kind donations, and raised additional money for Big/Brothers/Big Sisters. The tape donated by the production house aired not once on MTV, as promised, but hundreds of times on cable systems as far north as Fargo, North Dakota, as far south as Galveston, Texas, as far east as New York City, and as far west as Fresno, California.

Between feature stories about all of the team’s special events that appeared in numerous newspapers, including Houston’s two dominant dailies, and its Levi’s ChORDS Contest promotion, the team achieved print and broadcast coverage reaching millions of readers, listeners, and viewers, and ended up winning first place in the national PRSA/PRSSA contest. 
